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Disclaimer

The presentation is being made to you on the basis that you have confirmed your representation to the Joint 
Bookrunners that (i) you are not resident in the United States and, to the extent you purchase the securities 
described herein, you will be doing so pursuant to Regulation S under the under the U.S. Securities Act of 1933, as 
amended (the “Securities Act”) OR (ii) you are acting on behalf of, or you are, a qualified institutional buyer, as 
defined in Rule 144A under the Securities Act.
This document is not an offer to buy or sell or a solicitation of an offer to buy or to sell the securities mentioned, nor 
may it or any part of it form the basis of or be relied on in connection with any contract or commitment whatsoever.  

THIS PRESENTATION IS NOT FOR DISTRIBUTION IN THE UNITED STATES AND IT MAY NOT BE TRANSMITTED OR 
REDISTRIBUTED INTO THE UNITED STATES. 
THE SECURITIES HAVE NOT BEEN, AND WILL NOT BE, REGISTERED UNDER THE SECURITIES ACT, OR THE 
SECURITIES LAWS OF ANY STATE OF THE U.S. OR OTHER JURISDICTION AND MAY NOT BE OFFERED OR SOLD 
WITHIN THE U.S., EXCEPT PURSUANT TO AN EXEMPTION FROM, OR IN A TRANSACTION NOT SUBJECT TO, THE 
REGISTRATION REQUIREMENTS OF THE SECURITIES ACT AND ANY APPLICABLE U.S. STATE OR LOCAL 
SECURITIES LAWS. THERE WILL BE NO PUBLIC OFFERING IN THE UNITED STATES. 
ANY INVESTMENT DECISION SHOULD BE MADE ON THE BASIS OF THE FINAL TERMS AND CONDITIONS OF THE 
SECURITIES AND THE INFORMATION CONTAINED IN THE OFFERING CIRCULAR THAT WILL BE DISTRIBUTED TO 
YOU PRIOR TO THE CLOSING DATE AND NOT ON THE BASIS OF THIS PRESENTATION.

This presentation is confidential and has been prepared by Tatung Co., Ltd. for selected recipients for information 
purposes only. The Joint Bookrunners do no warrant the completeness or accuracy of the information contained 
herein, nor have they independently verified such information. Opinions and estimates constitute the sole judgment 
of Tatung Co., Ltd. as of the date of this material and are subject to change without notice. Past performance is not 
indicative of future results. Any securities, financial instruments or strategies mentioned herein may not be suitable 
for all investors. The recipient of this report must make its own independent decision regarding any securities or 
financial instruments.

This presentation is being posted on the TWSE MOPS website in accordance with the rules and regulations of the 
TWSE and is for information purposes only. It does not constitute an offer to buy or sell or a solicitation of an offer 
to buy or to sell the securities.
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Taiwan-based conglomerate with over 90 years of proven 
track record

Tatung 
Group

Tatung 
Group

Consumer Electronics 
and Display

Consumer Electronics 
and Display

Home ApplianceHome Appliance

Energy Systems and 
Solutions

Energy Systems and 
Solutions

Consumer 
Products

Consumer 
Products

Commercial 
and 

Industrial

Commercial 
and 

Industrial

Systems IntegrationSystems Integration

MotorsMotors

RetailRetail

Real EstateReal Estate

New Business InitiativesNew Business Initiatives

Strong brand and track record in 
Taiwan

Vertically and horizontally 
integrated business model across 
various industries

1.5m sqm of premium land bank –
one of the largest in Taiwan
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Investment highlights
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High growth potential 
from new business 

initiatives

Advanced technologies 
supported by strong R&D 

capabilities
Synergistic value 
creation through

integration

Stable cash flow 
from core 

businesses

77
Strong and stable 
management team

Taiwan-based 
conglomerate with 
strong brand name 

Large, premium land bank 
and proven execution 

capability
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Group vision and objectives

Group 
vision

Group 
vision

ObjectivesObjectives

An adaptive group with a balanced and synergistic portfolio of 
businesses and high growth ventures

An adaptive group with a balanced and synergistic portfolio of 
businesses and high growth ventures

A well-balanced conglomerate

Leader in green energy and energy saving /  
management solutions

Continue to deliver strong growth
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Group strategies

Expansion to China and ASEAN countries followed by 
other regions to leverage strength of the Tatung brand 

and expand existing stable businesses

Vertical and horizontal integration to maximize group 
synergies and further develop competitive advantages

Expediting asset development and management

Reducing earnings volatility and enhancing 
performance

Continue to develop new business initiatives while 
maintaining a balanced portfolio of cash generating 

businesses

11

22

33

44

55
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Conclusion

Concrete roadmap to enhance existing 
businesses and further strengthen the 
Tatung brand

Effective management of business 
volatility within the Group

Continuous value creation through new 
business initiatives and group 
synergies 

Expedite real estate development to 
unlock hidden value 

Enhance
shareholder

value
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The Brand Which Best Represents Taiwan
(China Times Survey, Sept. 10, 2007)

Thank you!
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Disclaimer

The presentation is being made to you on the basis that you have confirmed your representation to the Joint 
Bookrunners that (i) you are not resident in the United States and, to the extent you purchase the securities 
described herein, you will be doing so pursuant to Regulation S under the under the U.S. Securities Act of 1933, as 
amended (the “Securities Act”) OR (ii) you are acting on behalf of, or you are, a qualified institutional buyer, as 
defined in Rule 144A under the Securities Act.
This document is not an offer to buy or sell or a solicitation of an offer to buy or to sell the securities mentioned, nor 
may it or any part of it form the basis of or be relied on in connection with any contract or commitment whatsoever.  

THIS PRESENTATION IS NOT FOR DISTRIBUTION IN THE UNITED STATES AND IT MAY NOT BE TRANSMITTED OR 
REDISTRIBUTED INTO THE UNITED STATES. 
THE SECURITIES HAVE NOT BEEN, AND WILL NOT BE, REGISTERED UNDER THE SECURITIES ACT, OR THE 
SECURITIES LAWS OF ANY STATE OF THE U.S. OR OTHER JURISDICTION AND MAY NOT BE OFFERED OR SOLD 
WITHIN THE U.S., EXCEPT PURSUANT TO AN EXEMPTION FROM, OR IN A TRANSACTION NOT SUBJECT TO, THE 
REGISTRATION REQUIREMENTS OF THE SECURITIES ACT AND ANY APPLICABLE U.S. STATE OR LOCAL 
SECURITIES LAWS. THERE WILL BE NO PUBLIC OFFERING IN THE UNITED STATES. 
ANY INVESTMENT DECISION SHOULD BE MADE ON THE BASIS OF THE FINAL TERMS AND CONDITIONS OF THE 
SECURITIES AND THE INFORMATION CONTAINED IN THE OFFERING CIRCULAR THAT WILL BE DISTRIBUTED TO 
YOU PRIOR TO THE CLOSING DATE AND NOT ON THE BASIS OF THIS PRESENTATION.

This presentation is confidential and has been prepared by Tatung Co., Ltd. for selected recipients for information 
purposes only. The Joint Bookrunners do no warrant the completeness or accuracy of the information contained 
herein, nor have they independently verified such information. Opinions and estimates constitute the sole judgment 
of Tatung Co., Ltd. as of the date of this material and are subject to change without notice. Past performance is not 
indicative of future results. Any securities, financial instruments or strategies mentioned herein may not be suitable 
for all investors. The recipient of this report must make its own independent decision regarding any securities or 
financial instruments.

This presentation is being posted on the TWSE MOPS website in accordance with the rules and regulations of the 
TWSE and is for information purposes only. It does not constitute an offer to buy or sell or a solicitation of an offer 
to buy or to sell the securities.
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Taiwan-based conglomerate with over 90 years of proven track record
超過90年成功經驗的台灣集團

Tatung 
Group

Tatung 
Group

Consumer Electronics 
and Display

Consumer Electronics 
and Display

Home ApplianceHome Appliance

Energy Systems and 
Solutions

Energy Systems and 
Solutions

Consumer 
Products

Consumer 
Products

Commercial 
and 

Industrial

Commercial 
and 

Industrial

Systems IntegrationSystems Integration

MotorsMotors

RetailRetail

Real EstateReal Estate

New Business InitiativesNew Business Initiatives

Strong brand and track record 
in Taiwan
在台灣兼具品牌及成功經驗

Vertically and horizontally 
integrated business model across 
various industries
各產業垂直及水平整合效益

1.5m sqm of premium land bank –
one of the largest in Taiwan
150萬平方公尺之土地資產
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投資亮點
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High growth potential 
from new business 

initiatives

Advanced technologies 
supported by strong R&D 

capabilities
Synergistic value 
creation through

integration

Stable cash flow 
from core 

businesses

77
Strong and stable 
management team

Taiwan-based 
conglomerate with 
strong brand name 

Large, premium land bank 
and proven execution 

capability

11

22

33

44

55

66
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集團願景及目標

集團願景集團願景

集團目標集團目標

An adaptive group with a balanced and synergistic portfolio of 
businesses and high growth ventures

An adaptive group with a balanced and synergistic portfolio of 
businesses and high growth ventures

A well-balanced conglomerate

Leader in green energy and energy saving /  
management solutions

Continue to deliver strong growth
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集團策略

Expansion to China and ASEAN countries followed by 
other regions to leverage strength of the Tatung brand 

and expand existing stable businesses

Vertical and horizontal integration to maximize group 
synergies and further develop competitive advantages

Expediting asset development and management

Reducing earnings volatility and enhancing 
performance

Continue to develop new business initiatives while 
maintaining a balanced portfolio of cash generating 

businesses
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結論

Concrete roadmap to enhance existing 
businesses and further strengthen the 
Tatung brand

Effective management of business 
volatility within the Group

Continuous value creation through new 
business initiatives and group 
synergies 

Expedite real estate development to 
unlock hidden value 

Enhance
shareholder

value
強化股東價值
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The Brand Which Best Represents Taiwan
(China Times Survey, Sept. 10, 2007)

Thank you!
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